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Working into your Golden Years

With the social security full retirement 
age transitioning from 65 to 67, have 
you thought about when you plan to 
retire? 

Turn to page 6 to find out what 
you need to know about employer 
sponsored health insurance and 
Medicare.

Wellness and Better Living

Spring is in the air! Don’t be one of the 
half-a-million who find themselves in 
the hospital with breathing problems.

Turn to page 5 to learn about proper 
management of asthma & allergies 
and be healthy and active in 2015.

Cybercrimes are on the rise

There is no doubt the pressure is on 
for health insurance companies to 
strengthen their security protocols and 
better protect consumer information. 
What are you doing on your end?

Turn to page 4 and reduce your 
exposure to identity theft.

Put Your HealtH Care Dollars 
to Better use!

In this age of health care 
consumerism, it is imperative to better 
understand your health insurance and the impact it 
has on your physical and financial well-being. Welcome to 
the Savvy Consumer! In each issue we will provide tips to put your health care 
dollars to better use. If you’d like to learn how, turn to page 2.
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THE SAVVY CONSUMER

TIPS TO PUT YOUR HEALTH CARE DOLLARS 
TO BETTER USE
Did you know that most Americans spend twice as much time researching and understanding all that’s involved in a new car 
purchase than their health insurance? For most, a new car is way more exciting… but in today’s world, making the wrong 
healthcare choices can be financially devastating! In this age of health care consumerism, it is imperative to better understand 
your health insurance and the impact it has on your physical and financial well-being. Welcome to the Savvy Consumer! In each 
issue we will provide tips to put your healthcare dollars to better use.

In this issue, let’s look at a few ways to keep your medical bills in check!

Before you have a procedure, get a cost estimate and a second opinion! 

When your mechanic recommends new brake pads, common responses include, “How much 
will it cost?” or “Is it really necessary?” Similar to an auto parts consumer, for a healthcare 
consumer, knowledge is power. Garnering information on provider quality is important, as not 
all doctors are created alike, and performing cost comparisons is essential to good decision 
making. Why pay more for the same brake pads or maybe in this case a knee replacement if 
you don’t have to.  It is estimated that increased price transparency could save the nation as 
much as $36 billion per year. Don’t miss out on those savings, you have options. 

When you get a bill, ask for an itemized list and examine it with a fine toothed comb! 

A 2011 survey revealed that 8 out of 10 medical bills contain errors. Often times, patients are 
overcharged and unaware because they can’t understand fancy medical jargon and they don’t 
know to check the tab. Here are some common errors to look for on your next bill…

• Duplicate charges: Make sure you were not billed twice for a single service.

• Typos: Incorrect name spellings or policy numbers can lead to claim denials.

• Balance billing when in-network: This is when a health care provider bills you
for charges other than co-payments, co-insurance or any other amount than what was assigned, by your insurance
company, to an in-network hospital or physician. So make sure you compare your bill with that statement you get
from your insurance company after you receive a service. It’s called the “explanation of benefits” (EOB), and it will
tell you how much you owe the provider. They should match up.

• Canceled services: Don’t get charged for a test or procedure that was canceled. When you are a patient in the
hospital, you can be seen by several physicians and the plan of action can change. There are many moving parts, so if
you don’t remember having that MRI or getting IV antibiotics, question it.

• Up coding: This is the inflation of a patient’s diagnosis which leads to higher medical bills. If you visit the ER for a few 
stitches and your bill comes back reflecting the cost of a liver transplant, do a little digging and if something seems 
fishy, question your provider.

There are other common billing errors that can happen, but the point is you need to check your bills and question anything that 
seems off. Call the billing office or your insurance provider and get answers to your questions.
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Make sure your doctors are ‘In Network’ and the hospital accepts your insurance!

Depending on what type of plan you have, picking your doctors out of convenience may no longer be an option. Here’s a quick 
cheat sheet on plan types and network.

Plan Type Do You Have to Stay in Network?
HMO Yes, except for emergencies

POS/PPO No, but in-network is less expensive
EPO It varies by plan.

So depending on your plan type, make an informed decision. If you have a favorite doctor(s), pick up the phone and call them 
to see what their network status is. The office assistants can tell you if they accept your insurance and which networks they 
participate in. Also, on the back of your insurance card, is the web address. You can use their website to find a list of ‘In Network 
Doctors.’

Saving on Prescription Drugs!

A little knowledge can go a long way here. Generic versions aren’t any less effective or safe 
than their brand-name counterparts. They’re less expensive because the patent on the brand 
name has run out, allowing other manufacturers to create the medication at competitive 
prices. Some drug manufacturers offer coupons on their websites. Do a little comparison 
shopping, prescriptions are often less pricey at big box stores than boutique pharmacies. The 
ultimate goal is successful treatment of your condition, so always discuss your plan with your 
doctor or pharmacist.

So the bottom line is, as a healthcare consumer you are entitled to ask questions, shop around and 
know your options. If you need some help, call our Employee Service Representative team and 
enlist them as your professional patient advocates.
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PROTECT YOUR IDENTITY

IDENTITY THEFT
The recent cyber-attack on health 
insurer Anthem Inc. has caught the 
attention of many consumers, who 
are concerned about what security 
measures are taken to protect their 
personal information which is used 
when applying for health insurance. 

In today’s world we should be aware 
of identity theft and take precaution 
to reduce our exposure to these 
cybercrimes. When cyber criminals 
impersonate a business to trick 
you into giving out your personal 
information, it’s called ‘phishing’.  
To learn more about how to protect 
your identity from phishing and 
other attacks, visit the Federal Trade 
Commission’s consumer information 
site:

http://www.consumer.ftc.gov/topics/
privacy-identity

At Creative Benefits, we adhere to strict security protocols to ensure the confidentiality of private information and to comply with 
the Health Insurance Portability and Accountability Act of 1996 (HIPAA) regulations. All private information housed in our offices 
and on our systems is protected by secure firewalls, encrypted hard drives, and governed by standard operating procedures.  All 
email communications from our team will end in one of the following domain names (highlighted in red below):

• <username>@creativebenefitsinc.com
• creativebenefitsnews@alerts-creativebenefits.com
• CreativeBenefitsNews@aweber.com
• creativebenefits.notificationcenter@zixmessagecenter.com

These are domain names from Creative Benefits and not SPAM. If something comes across your desk that is questionable, reach 
out to a member of our team. If you become a victim of identity theft, visit the Federal Trade Commission’s site for recommended 
steps to take to repair the damage:

http://www.consumer.ftc.gov/features/feature-0014-identity-theft

In response to the Anthem data breach, all impacted members, former members and impacted affiliated plan members will 
receive notice via U.S. Postal Service advising them of the protections being offered. Anthem has created a website to help 
affected consumers sign up for identity theft repair and credit monitoring services: 

www.anthemfacts.com

Creative Benefits has reached out to each of our affected clients and we are working diligently to ensure that the necessary 
actions are being taken to minimize the potential impact of the breach.
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LIVING WELL

MAY IS ASTHMA & ALLERGY 
AWARENESS MONTH

APRIL IS NATIONAL GARLIC MONTH

Asthma is a disease in which the airways become blocked or 
narrowed. These effects are usually temporary, but they cause 
shortness of breath, breathing trouble, and other symptoms. 
If an asthma episode is severe, a person may need emergency 
treatment to restore normal breathing.

An estimated 20 million people in the United States have 
asthma and, despite the availability of treatments, it remains 
poorly controlled among many. This health problem is the 
reason for nearly 500,000 hospital stays each year. 

With allergic and non-allergic asthma, it is primarily a chronic 
inflammatory disease of the airways. So even if your primary 
trigger is pollen, you become overly reactive and more 
sensitive to all other asthma triggers when you are having an 
asthma episode.

For more information: 
www.aafa.org

There are two different types of asthma and they are listed 
below:
 
Allergic (extrinsic) asthma: Allergic asthma is the most 
common form of asthma and is triggered by inhaling allergens 
such as dust mites, pet dander, pollens, mold, etc. Through a 
complex reaction, these allergens cause the passages in the 
airways of the lungs to become inflamed and swollen. This 
results in coughing, wheezing and other asthma symptoms.

Non-Allergic (intrinsic) asthma: Non-allergic asthma is 
triggered by other factors such as anxiety, stress, exercise, cold 
air, dry air, hyperventilation, smoke, viruses or other irritants. 
In non-allergic asthma, the immune system is not involved in 
the reaction, as with allergic reaction.

Garlic has been used medicinally since the Greek and Roman 
times. Today there is evidence that supports some of its 
health benefits.  What you need to know about Garlic:

• It is low in calories and very rich in Vitamin C, Vitamin B6 and 
Manganese

• It helps prevent and reduce the severity of common illnesses 
like the flu and cold

• It appears to reduce high blood pressure and high cholesterol
• It contains antioxidants that protect against cell damage and 

ageing

So add some garlic to your diet!  It complements most dishes, 
particularly soups and sauces…and if you have a dish that 
needs a boost, give it a try.

ROASTED GARLIC

Directions

Preheat the oven to 400°. Remove any loose skin from the 
garlic heads and cut a 1/4-inch slice off the tops, exposing the 
tips of the cloves. Set the garlic heads cut side up on a sheet 
of aluminum foil and sprinkle with the olive oil and salt. Wrap 
the heads in the foil and roast until tender, about 45 minutes. 
Let the garlic cool slightly, and then serve. Press on the bottom 
of a clove to push it out of its paper. Roasted garlic can also be 
refrigerated for up to 2 weeks or frozen for up to 3 months.

You can:

1. Spread on bread or crackers
2. Add to scrambled eggs, salad dressing or pasta with 

parmesan
3. Add to hummus or other spreads
4. Used in place of raw garlic in soups, casseroles & sauce
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WORKING INTO YOUR ‘GOLDEN YEARS’... MEDICARE AND EMPLOYER 
SPONSORED HEALTH INSURANCE
Although the social security full retirement age (SSRA), the age 
when you can collect 100% of your social security benefits, is 
in transition, the age when you can apply for Medicare is NOT. 
Medicare eligibility will remain at age 65 for the foreseeable 
future. The SSRA will remain at age 65 for those born before 
1938. However, for people born in 1938 or later, the age 
gradually increases until it reaches 67 for people born after 
1959. If your birthdate falls between 1983 and 1959, visit the 
Social Security Administrations website and use the Retirement 
Age Calculator to find your SSRA at:

http://www.ssa.gov/planners/retire/ageincrease.html

With this staggering of retirement benefits Americans expect to 
receive in their ‘Golden Years’, more and more find themselves 
in the cross roads of Medicare and Employer sponsored health 
benefits. Many factors play in to the decision of what age is the 
right age to apply for Medicare benefits. Let’s take a look at 
what to consider!

A day late and a dollar short!

Although your 65th birthday is the day you become Medicare eligible, you should apply 3 months prior to your birthday or your 
coverage may be delayed and cost more if your personal circumstance requires you to enroll at age 65.

Do I have to?

No, you do not have to enroll in Medicare at age 65 if you will continue to receive benefits through either your employer or your 
spouse’s employer. 

Should I?

Yes! Employers with fewer than 20 employees may use a health plan that only pays after Medicare has paid its share of covered 
expenses. In this situation, you may be required to get Medicare. It will be the first or primary payer, making your employer plan 
the secondary payer.

Maybe! Employers with 20 or more employees may not require you to get Medicare if you are covered on the company plan. 
For larger employers, Medicare is usually the secondary payer. Depending on your health, and the coverage provided by your 
employer it may make sense and offer a savings on out of pocket costs. 

More and more people find themselves in this hybrid health care world. Depending on your individual situation, making the 
right choice can be challenging. Your Creative Benefits team is here to help. Our Medicare Specialist, Ed Hourigan, is available to 
assist you in the decision making process. Reach out to Ed for help with the WHEN, HOW & WHY of enrolling in Medicare!

Ed Hourigan
Medicare Specialist
Creative Benefits, Inc.
(866) 306-0200 ext. 3155
ehourigan@creativebenefitsinc.com
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